ABSTRACT
INTRODUCTION
The business of banking industry is the backbone to the development of Country's economy. With the growing importance of banks the needs and demands of customers is also changing at a very rapid pace and banks have to satisfy all customers belonging to different social groups. Nowadays banks provide variety of services ranging from savings account to internet banking, granting loan services to insurance, locker facility to transfer money to abroad. The baking has therefore become very complex and requires specialized skills so as to move in tandem with the current transformations in the global banking system. Indian Banking Industry originated in the last decades of the 18th century and since its inception public banks had monopoly in the market. But after liberalization with the entrance of private banks, upper bar of competition has increased a lot which forced public banks to enhance the level of customer services. So keeping in mind vital needs of banks in the competitive era this study attempts to know about the level of awareness and satisfaction among customers of Private banks along with the influencing factors.
LITERATURE REVIEW
Dr. S. Saraswathi (2011) have done a study on "Perception of Customers on the Performance of the Private Banks -A Study with Servqual".From the study it can be concluded that Volume III, January'14 ISSN -2277-1166
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Uma Sankar Mishra,Bibhuti Bhusan Mishra, Swagat Praharaj, Ramchandra Mahapatra (2011) has revealed that the public banks are ahead of the private banks in attracting and retaining customers because of good personal relationship with the customers. Nirmaljeet Virk, Prabhjot Kaur Mahal(2012) has concluded that private sector banks are providing better services in terms of mutual funds, query resolution through telephone, branch facilities, services by teller and above all customer relations with manager.
Manoj Dash, Saroj Dash, Jai Prakash Sharma (2012) has made an attempt to do the comparative analysis of the service attributes among two major segments and it has revealed that private banks have dominated public sector banks in terms of delivering qualitative customer service. Although public sector banks played a vital role in reaching every segment of the society in the past, the performance in the current scenario is not encouraging. So, efforts should be made.
M. Kailash (2012) have done a study in the same area and The findings show that Private sector banks performed significantly by satisfying its customers with good services and they have been successful in retaining its customers by providing better facilities than Public sector banks.
Waqar ul Haq, Bakhtiar Muhammad (2012) has conducted a research titled "Customer Satisfaction: A Comparison of Public and Private Banks Of Pakistan" From the study it can be concluded that When the private sector banks are compared with public sector banks, private bank customers were more satisfied with their bank because of their multiple branches at convenient locations and technology (like check deposit machines, utility bill accepting machines etc.) which were not even seen in public sector banks. Nazia Nabi (2012) have studied " Customer Expectations of Service Quality: A Study on Private Banks of Bangladesh" The findings of the paper show that As a Marketing Manager in the banking industry, it is pertinent that all the components in a service quality program be strictly followed and implemented effectively. Assurance, reliability, tangibles, customer expectation and customer satisfaction are all equally important.
A reasonable amount of research work by the aforementioned researchers has been done on the Banking Industry and related aspects. They almost studied all the dimensions of Indian Textile Industry but still there are some untouched aspects where the investigation has to be done. This study is focusing on those aspects which are not been analysed yet specially in reference to Udaipur city. Researchers have done comparative analysis in Banking sector but there is no study carried out in Udaipur city for private Banks. So this paper is an attempt to analyse the Customer Services of Selected Private Sector Banks with Special Reference to Udaipur City.
OBJECTIVES
The purposes of this research paper are as follow  Identify the reasons for having account in Private Sector Bank.
 Study the awareness of customers regarding banking services of Private Sector Banks.
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 Identify the impact of customers' demographics on their awareness level about Private Bank Services.
RESEARCH METHODOLOGY

Research Design
To serve the purpose of research paper descriptive research design was used. Primary data was collected with the help of close ended questionnaire.
Sample Design
Our target population involves the users of banking services of Private Sector Banks. 
ANALYSIS
The data collected was analyzed with the help of various statistical tools like Chi-square test, ANOVA (F-test), Weighted Arithmetic Mean etc.
ANALYSIS & INTERPRETATIONS
Demographics of Respondents
Descriptive statistics are illustrated in Table 4 highlights the mean awareness score for each of the four major services offered by Private Banks. In order to calculate total awareness score, the numbers of respondents whose opinions are "fully aware", "Partly aware" & "Not aware" are multiplied by 3, 2 & 1 respectively. The mean score is calculated by dividing the total score by total number of weights (6) . Data reveals that among four services, deposit services have got the highest score followed by the Loan, Technology based & mercantile services.
Types of Accounts
Awareness on Various Services
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